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SENIOR ART DIRECTOR SEPTEMBER 2001 — JANUARY 2020

lllustrated cover of the paper over 25 times; Drew dozens of weekly spot
illustrations, many award-winning feature illustrations

Worked with editors and researchers to make explanatory drawings, breaking
down processes like making jelly beans, or water-minimizing landscaping for
readers to understand

Transformed original research into clear and reader-friendly infographics
Coached reporters in effective data-driven storytelling
Implemented two top-to-bottom redesigns, including one led by Mario Garcia

Curated a weekly news summary page, selecting stories and art to highlight the week’s
events. Wrote headlines and blurbs. Wrote flavor and explanatory text for charts

Developed and documented the production processes for the paper edition

Coordinated the many stakeholders’ feedback on the layout of the weekly issue by

I moved to the Bay Area in 1999 to join in centralizing communications

the transformation of media. I left my native
Nebraska as a technician and returned a
storyteller. My design-focused abilities as a writer,
editor, performer and illustrator were honed by
success on the web, in print and live on stage.

Switched printing business to new vendors, improving paper quality for same price,
and getting longer deadlines. Ultimately saving over $100,000 yearly

EDUCATION AND TRAINING

23rd Street Studio, BATS School of Improv, University of Nebraska
SKILLS San Francisco San Francisco at Omaha

Dates: 2000-2020 Dates: 2009-2018 Dates: 1993-1997
Hiring creative people  GREP (Automotlng Weekly figure drawing Various classes in theatrical Broadcasting major. Wrote
Communicating text processing) session with a live model. improv. Creativity, presence, journadlistic stories and
and executing Automating Excel Improved my drawing fast-thinking leveled-up. copy for television and
creative vision formulas ability significantly. radio. Drew storyboards.
Documenting HTML/CSS
processes

Photoshop actions

;Otﬂ‘?"lil\_/en InDesign scripting
ory tefing Illustration AWARDS

Copywriting
Caricature
AP Style Storyboarding PP 2018 San Francisco Press Club Greater 2016 Society for News Design Creative
Headline writing Bay Area Awards, Cover Design and Competition, Cover Story News Design
Yy Y
Feature Design 2016 CNPA Better Newspapers Contest,
MASTERED SOFTWARE 2017 CNPA Colifprnio Journalism Awards, Illustration & Inside Page Design
Photoshop Illustrator Excel Inside Page Design 2015 CNPA Better Newspapers Contest,
2017 San Francisco Press Club Greater Tllustration

InDesign Acrobat Bay Area Awards, Feature Design



ART DIRECTION

For a cover story about the new arena for the
Golden State Warriors being opened for its first
events, Me and photographer Todd Johnson
trekked out to the site on the Bay, and scouted
out the best spots to send up a drone to get
the shot of the sun rising above the stadium.

RT DI N.COM

STRUCTURES

Women-led deal

Stockbridge CFO Kristin
Renaudin was part of an
all-female team — 14 in all —
behind the investor's $570
million portfolio purchase.
BLANCA TORRES, 6

COVER STORY

A NEW DAY FOR
THE WARRIORS

Chase Center is more than a new, $1 billion home on the San Francisco waterfront.
When it opens next month, it will put the team in a whole new ballgame.

BY RON LEUTY, 16

HOSPITALITY
Bagging an icon

Timbuk2 and its messenger
bags have been synonomous
with the San Francisco
“maker” movement for 30
years. A new owner says its
HQ isn't going anywhere.
KATIE BURKE, 11

TODD JOHNSON

EXECUTIVE PROFILE
Batting cleanup

By her own admission, Lydia

Tan doesn't know baseball. But
she knows real estate, so she’s

a key player for the As in the
team’s quest for a new stadium.
BLANCA TORRES, 35 r

SAN FRANCISCO
BUSINESS TIMES

August 16, 2019
Vol. 34, No. 5, $10.00

L —4
i
275 Battery St. .
Suite 600 ©
<

San Francisco, CA 94111

Breaking news online
SanFranciscoBusinessTimes.com

On Twitter and Instagram
@SFBusinessTimes

Daily email updates
SanFranciscoBusinessTimes.com/newsletters




INFO
GRAPHICS

Editor Christine
Kilpatrick asked various
municipalities to report
on constuction plans
near the CalTrain rail
lines, and provided me
a rough spreadsheet,
which I cleaned-up,
added more details,
and coverted into a
graphic spread.
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SPOT ILLUSTRATION

For a story about California requlations making it illegal
for brewers and distillers to actually say where they
were located in their social media marketing materials, I
worked-up a number of illustrative concepts, and then
polished-up a final element to run with the story.

Serving beer and wine on social media

new state assembly
bill is loosening
the rules on what

distilleries, wineries and
breweries can post on
social media.

Stechschulte, media director

for San Francisco-based
Speakeasy Ales & Lagers.
< L The previous law
W was reportedly created to
‘ & ‘ protect small businesses from

California Governor Jerry m W bigger beer brands with lots of
Brown signed Assembly advertising power.
Bill 780, which will allow <7 [ = Even showing support for

other social media messages, such as
clicking “favorite” on a tweet,
could get an alcohol producer

alcoholic beverage producers to WICH
identify where their products are geen
sold on social media. The bill
will go into effect Jan. 1. in trouble.

Currently, wineries, breweries But attitudes around the law are
and distilleries aren’t allowed to tell California breweries and wineries ‘ shifting.
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REPORTER'S NOTEBOOK

The latest research from Harvard
University shows that hiring more
‘women investment partners leads

he venture capital industry’s struggles with
diversity have been documented time and
time again.

But new research has demonstrated one
specific factor that leads venture capital part
ners tostart hiring more female partners:
Having daughters

According to a study from Harvard University pro-
fessors Paul Gompers and Sophie Wang published by
the National Bureau of Econom-
ic Research, VC partners who have
female children are more likely to
hire female partners, which in turn
leads to better investment returns.

The proportion of female hires
increases by nearly 2 percent if
a male venture capitalist's son i "
replaced by a daughter, suggesting a
24 percent increase in the probabil- ~ Alejandra
ity of hiring a Ei lemz\e investor,  Reyes-Velarde
according to the res

e e
business case for diversifying the leadership of venture
capital firms. According to their anal relative
effect of having a daughter over a so is a 3.2 percent
increase in excess return for a venture fund.

to better VC fund performance

‘The study notes the nearly uni
versal effect of *homophily,” the
tendency of individuals to associ-
ate with similar others, but shows
that “treatments” like having a
daughter can shift that pattern for
investment leaders.

“This isn't the first time this
phenomena has been identified.

Businesses
led by CEOs
with at least

Iy 12 percent
? higher than
other S&P

Kevin Truong

asu
ing corporate
responsibility like diversity; com-
ity environmental conserva-

tion and human rights.

Y-Vorme Hutchinson, found:
B ey
-fo

Data cited in the research indicates that only about 10

tancy
Profct nclude, agreed with he

percent of new hires at
and 75 percent of venture capital firms have never had
asenior investment professional who is a woman.
Additionally, while women make up 45 percent of the
total venture capital workforce, they are mainly centered
e " o
‘The proportion of women dwindles to 11 percent when it
‘comes to high-ranking investment partner positions.

(i UL

idea of the homophily effect, and.
added that it applies to founders
of the companies that VC firms
choose to invest in as well.

“What we've seen s that for the
‘most part, VC firms are white and
male, and the vast majority of VC.

ARTIST

late

HAYWARD SHORELINE INTERPRETIVE CENTER

founders are white and male,” she
said. “The people VC firms choose
10 see as having potential and
choose to support usually look
like them.”

“The study posits that parent
ing daughters reduces bias toward
women, leading to more female
hires. The increased diver
thought and invest

founders and their
companies. Statistics from Pitch-
book showed that female founders
received less than 3 percent of the
almost $60 billion in venture capi-
tal distributed in 2016,

‘Those numbers are strik-
ly when considering
orically, companies with
female founders perform better
than those led by men.

Diversifying the top ranks of
Y firms has picked up increased
urgency in the face of the multi-
ple harassment scandals that have
rocked investment and tech com-
‘panies in the last six months.

Earlier this month, Google fired
asoftware engineer for posting a
memo company’s
diversity training and claiming that
‘women get hired at lower rates in
the tech industry because of bio-

ing hi Wang .
performance in the sl
funds themselves. (

of

daughter over
return for a venture fund

logical differences that make them
Tess suited for many tech jobs.
Uber has also been under
fire. Its series of scandals began
with a blog post by Susan Fowl-
er, a former Uber engineer who
detailed the company’s misogy-
nistic culture and how the com-
pany improperly handled sexu-
al harassment
allegations
Gompers and

tion between VCs
INCREASE having female
d

The relative sffect of having @ investing in more

female founders,
but did indicate

that having high-ranking wom-
en partners did correlate with
increased investment in female-
led companies.

still, Hutchinson said daugh-
ters of venture capitalists aren't
necessarily going o solve the tech
world's deeper diversity problerns,
because they also tend to fit the
mold of being wealthy and white.

“The women (VC's) see as

daughters in their lives don't nec
essarily look like me, for exam-
ple,” she said. *That ignores that
intersectionality component.
‘We're not really addressing diver-
sity in the VC space if we're not
including women of color.”

Reyes-Velarde is an editorial
intern, and Truong a multimedia
producer, for the Business Times.
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REPORTER'S NOTEBOOK

PROP.13'S
UESTION

“Split roll’ proposal
that could put

the squeeze on
landlords heads
for the 2018 ballot

proposal to remove
commercial buildings
from Prop. 13 protec-
tons could rase Califor-
nia's annual property tax revene by
Shapimiotii:
“The *split roll ballot measure,
led on Ficay for the Noveraber
2018 lection, would
be e ot
erty tax change
e o]
it would increase
property taxes for
hundred
of properties
am\md the state. It
il landlords sand
0 benefi from
Republican tax bill that will ikely

Roland Li

Prop. 13, passed in 1978, caps Cal-
ifornia’s property values to 2 per-

nt ncreases ach year, unless the
property is sold. Under the propos

University

based on their market value
Starting in 2020. All housing, agri-
cultural and vacant lots zoned for

Tound

c study
that8 percentof the sate’s commer-

New revente would go to cities
‘and counties, and not the state or
federal government. The proposal's

TAX BREAKDOWN

sate’s commercal buidings are worth $5 miion or more, but would
account for 80 parcent of new tax revene.

8%

80%

and the
economy s eritcal 0 Callorn's
future. Washington, D.C., is about
o give billions of dollars in tax
breaks to millionaires, billonaires
Sl i
g bil-

e o e
vear in California,”

585,407 signatures by June 1
o o o i, b et
need a majority vote
Business and anti-tax groups
‘oppose the measure and are mobl-
lzing a campaign
10 block i

‘RESTORING “A tax increase

Lo Veonica G- FUNDINGTO _ ofilacwiiics
Compeitn deel.  CREATEWORLD- ¢/ piioce,

"By closing =
corporate proy

o T
ifornia can fund
ok cs schons

CLASS SCHOOLS ~ andservicesweuse
THAT EDUCATE
THE NEXT

GENERATION .. missunded
ISCRITICALTO  sure would drive

uild o stros CALIFORNIA'S  California, taking
Pt b FUTURE. middle-cliss Jobs
tomorrow and ade- future career
quately fund vital  VERONICA GARRIZALES,  opportunities with
local services,” she  polievand campaign " hem,* said Tere-
% development irector of
=l Calforni Calis

local elctd officls. “Prop. 13
needs (0 be refor
husb:enukenwhhmell\ln&t-ﬂhls
ballot measure,” sald State Senator
Scot Wicner (-San Francisc), o
Twittr.

Business Times found that
Some of San Francisco's most valu-
able office
ko) fret

e in blldings
55 Market

California Taxpay-
Assoclation, in
astatement.

Coupal, president of the How-
ard Jarvis Taxpayers Association,
noted that Callfornia already has.
the nation's highest state income.

Coupal, whose group Is named
after the original Prop. 13 sponsor.
“There's not a need for . I going.
0 be destructive.”

cial buildings

fund Callfornia’s public schools,

L e P eek

as the California Business Roundta-

or more and would account for 80
percent

businsss st own hele buling
and have
RN e
for large office and retall bulldings,
particularly in hot investment mar-

tomi, Callfornia s, Lesge of

well as city services such as parks,
libraries and

b
been exempt from higher property

ment meer Ceornn i v

Callforni

“Restoring funding o create

than 50 percent ownership has been

bac oot

next generation of entreprencurs

T Che i e
this,”

Lt covers real estate for the San
Times.

SEA TEA COMEDY THEATER
15 ASYLUM STREET, HARTFORD, CT 06103
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THE BAY AREA

BUILDING

GAM

JULIA COOPER | uiacooper@bizournas com

P
.

Works department to

ENVII
One

DID YOUR HOME-
WORK, AND GOT
“TREES REMOVED.

Ask any developer what its like to get a project built in the Bay Area and you might hear
alot of frustration. One developer mentioned having to go through *years of tortuous
public hearing and negotiations” to get projects built. Why would it take so long? From
‘complying with local building codes to dealing with city agencies, NIMBYS, rising costs,
material delays and worker shortages, a host of barriers might pop up that cause delays
of months — and often years. Want a peek at a few of the roadblocks developers might encounter
along the way to building a project? Well, step right up and play The Building Game.

THE RULES

> Gather some would-be rea estate

a pushpul pin,bi X
s desk)
sTAR'I' > Each player rolls a standard die, and the

» The player rolsthe die to datermine the.

number of spaces 1o travel Green spaces
re positive outc

rther along. Red spaces are negative and

DEVELOPER
WITH A DREAM

fon here.

NIMBY IS POWER
“Geting public support i always our No. 1 concern.”
said one developer. “Nothing will Kl a project faster
than a group of confrontationsl neighbors, even I their
oppositon s self.serving =

‘and contrary to good design
and publi iterest.Projects

that e entitied and conform

getting blocked
by neighborhaod
oppositon”

Move ahead
3spaces

VOTERS KILL Y(
Projects on the.
voters. The 8 Washington project on t

waterfront went to balot in 2013 andl was dofeated after 7 years
of

largest impediment s the Callormia
Environmental Qualty Act both as 3
noediess and unproductive part of the

getting around it — you just have to go

I)U’II WAT[:(FRUNT PROJECT
e o

waterfront need approval from San Francisco.

EUNSTRUDTIUN CREWS SCARCE

o much construction activity and compatition for
b

CONSTRUCTION COST INFLATION

The demand for hausing isfar outpacing the su

construction.

higher Iabor prices and suppler delays

quickly. This has resulted in anincrease i construction costs — with

‘SMART SHOPPING:
MATERIALS COSTS.
'BEAT INFLATION

M

2spaces.

ILLUSTRATIONS AND GAME DESIGN: PORTS SHUT DOWN
O et The delivery of products was delayed due o the

configuration to substitute different products.





