
MITCH 
GREEN
ART DIRECTOR

SKILLS

AWARDS

HISTORY

LINCOLN, NEBRASKA

415 786 7978 | MITCHGREEN.COM

Hiring creative people
Communicating 
and executing 
creative vision
Documenting 
processes
Data-driven 
story telling
Copywriting
AP Style
Headline writing

GREP (Automating 
text processing)
Automating Excel 
formulas 
HTML/CSS
Photoshop actions
InDesign scripting
Illustration
Caricature
Storyboarding

I moved to the Bay Area in 1999 to join in 
the transformation of media. I left my native 
Nebraska as a technician and returned a 
storyteller. My design-focused abilities as a writer, 
editor, performer and illustrator were honed by 
success on the web, in print and live on stage.

San Francisco Business Times
SENIOR ART DIRECTOR  SEPTEMBER 2001 — JANUARY 2020��

Illustrated cover of the paper over 25 times; Drew dozens of weekly spot 
illustrations, many award-winning feature illustrations

�Worked with editors and researchers to make explanatory drawings, breaking 
down processes like making jelly beans, or water-minimizing landscaping for 
readers to understand

Transformed original research into clear and reader-friendly infographics
Coached reporters in effective data-driven storytelling

Implemented two top-to-bottom redesigns, including one led by Mario Garcia
Curated a weekly news summary page, selecting stories and art to highlight the week’s 
events.  Wrote headlines and blurbs. Wrote flavor and explanatory text for charts
Developed and documented the production processes for the paper edition
�Coordinated the many stakeholders’ feedback on the layout of the weekly issue by 
centralizing communications
�Switched printing business to new vendors, improving paper quality for same price, 
and getting longer deadlines. Ultimately saving over $100,000 yearly

Photoshop

InDesign

Illustrator

Acrobat

Excel
MASTERED SOFTWARE

EDUCATION AND TRAINING

2018 San Francisco Press Club Greater 
Bay Area Awards, Cover Design and  
Feature Design
2017 CNPA California Journalism Awards, 
Inside Page Design
2017 San Francisco Press Club Greater 
Bay Area Awards, Feature Design

2016 Society for News Design Creative 
Competition, Cover Story News Design
2016 CNPA Better Newspapers Contest, 
Illustration & Inside Page Design
2015 CNPA Better Newspapers Contest, 
Illustration

23rd Street Studio, 
San Francisco
Dates: 2000–2020
Weekly figure drawing 
session with a live model. 
Improved my drawing 
ability significantly.

BATS School of Improv, 
San Francisco
Dates: 2009–2018
Various classes in theatrical 
improv. Creativity, presence, 
fast-thinking leveled-up.

University of Nebraska 
at Omaha
Dates: 1993–1997
Broadcasting major. Wrote 
journalistic stories and 
copy for television and 
radio. Drew storyboards.
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@SFBusinessTimes
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SanFranciscoBusinessTimes.com/newsletters
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TODD JOHNSON

Chase Center is more than a new, $1 billion home on the San Francisco waterfront. 
When it opens next month, it will put the team in a whole new ballgame. 

 BY RON LEUTY, 16

 THE WARRIORS
A NEW DAY FOR

COVER STORY

STRUCTURES

Women-led deal
Stockbridge CFO Kristin 
Renaudin was part of an 
all-female team — 14 in all — 
behind the investor’s $570 
million portfolio purchase. 
BLANCA TORRES, 6

EXECUTIVE PROFILE

Batting cleanup
By her own admission, Lydia 
Tan doesn’t know baseball. But 
she knows real estate, so she’s 
a key player for the A’s in the 
team’s quest for a new stadium. 
BLANCA TORRES, 35

HOSPITALITY

Bagging an icon  
Timbuk2 and its messenger 
bags have been synonomous 
with the San Francisco 
“maker” movement for 30 
years. A new owner says its 
HQ isn’t going anywhere. 
KATIE BURKE, 11

ART DIRECTION
For a cover story about the new arena for the 
Golden State Warriors being opened for its first 
events, Me and photographer Todd Johnson 
trekked out to the site on the Bay, and scouted 
out the best spots to send up a drone to get 
the shot of the sun rising above the stadium.
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BAYLANDS, COMMERCIAL
Address: Highway 101 and 
Bayshore Blvd., Brisbane
Developer: Universal Paragon Corp.

Status: Approved
Details: Up to 2,200 homes and 
7 million s.f. commercial

SCHLAGE LOCK
Address: Leland Avenue  
and Bayshore Blvd.
Developer: Visitacion Investments LLC

Status: Approved (infrastructure 
under construction)
Details: 1,679 units

BAYSHORE

CADENCE - PHASE 1
Address: Airport Blvd. and Miller Ave.
Developer: Sares Regis Group 
of Northern California

Status: Under construction
Details: 260 units

HOUSING ON CITY LAND
Address: 200 Linden Ave.
Developer: Hisense Real Estate

Status: Under construction
Details: 97 condos

201 GRAND AVE.
Address: 201 Grand Ave.
Developer: ROEM Development Corp.

Status: Approved
Details: 46 housing units, 
6,000 s.f. commercial

418 LINDEN
Address: 418 Linden Ave.
Developer: ROEM Development Corp.

Status: Approved
Details: 38 housing units

CADENCE - PHASE 2
Address: 405 Cypress Ave.;  
204, 208, 214, 216 Miller St.
Developer: Sares Regis Group 
of Northern California

Status: Approved
Details: 195 units

HOUSING ON CITY LAND
Address: 201-219 Grand Ave. 
and 418 Linden Ave.
Developer: Roem Corp.

Status: Approved
Details: 84 apartments

SOUTH SAN FRANCISCO

BAYHILL OFFICE PARK
Address: YouTube's Bayhill 
Office Park expansion
Developer: YouTube

Status: Proposed
Details: 2.4 million square 
feet of commercial office, 
retail space or housing

SAN BRUNO

MILLBRAE SERRA STATION, BART 
TOD SITE 1, COMMERCIAL
Address: 150 Serra Ave.  
and 100 California Dr.
Developer: Millbrae Serra Station LLC

Status: Approved
Details: 272,000 s.f. office, 
24,000 s.f. retail

GATEWAY AT MILLBRAE STATION
Address: Sites 5 and 6; BART 
parking lot next to station
Developer: Republic Urban Properties

Status: Approved
Details: 151,500 s.f. office, 
44,100 s.f. retail

MILLBRAE

988 HOWARD AVE, BURLINGAME
Address: 988 Howard Ave.
Developer: Dimitrios Sogas

Status: Approved
Details: 22,295 s.f. office 
and 1,325 s.f. retail

250 CALIFORNIA DR, BURLINGAME
Address: 250 California Dr.
Developer: Dewey Land Co. Inc.

Status: Approved
Details: 28,458 s.f. office 
and 5,387 s.f. retail

BURLINGAME

DOWNTOWN MIXED-USE PROJECT
Address: 405 East Fourth St.
Developer: Windy Hill Property Ventures

Status: Under construction
Details: 63,000 s.f. office, 
15 apartments

406 E 3RD AVE., COMMERCIAL
Address: 406 E. 3rd Ave.
Developer: Windy Hill Property Ventures

Status: Proposed
Details: 122,031 s.f. office 

303 BALDWIN AVE. 
Address: 303 Baldwin Ave.
Developer: Prometheus 
Real Estate Group

Status: Approved
Details: 60,664 s.f. office, 
19,000 s.f. retail  and 64 units

406 E 3RD AVE., RESIDENTIAL
Address: 406 E. 3rd Ave.
Developer: Windy Hill Property Ventures

Status: Proposed
Details: 23 units

DOWNTOWN SAN MATEO

CONCAR PASSAGE, COMMERCIAL
Address: 640, 666, 678, 690 
Concar Drive; 1820, 1850 S. Grant 
St., 1855 S. Delaware St.
Developer: California Coastal Properties

Status: Proposed
Details: 935 units and 32,000 s.f. retail

STATION PARK GREEN, PHASE II
Address: 1700 S. Delaware St.
Developer: Essex Property Trust  

Status: Under construction
Details: 199 apartments

STATION PARK GREEN, PHASE III AND IV
Address: 1700 S. Delaware St.
Developer: Essex Property Trust

Status: Approved
Details: 281 apartments

1650 S. DELAWARE
Address: 1650 S. Delaware St.
Developer: Jeff Warmoth

Status: Approved
Details: 73 apartments

HAYWARD PARK TRAIN 
STATION PARKING LOT
Address: 62 Garvey Way, San Mateo
Developer: Sares Regis Group 
of Nothern California

Status: Proposed
Details: 189 apartment units 
to be located in two five-
story residential buildings and 
includes 268 parking spaces

HAYWARD PARK

BAY MEADOWS, II
Address: Bay Meadows
Developer: Wilson Meany, 
Stockbridge Capital Group

Status: Under construction
Details: 218 units in three buildings

2775 S. DELAWARE  
Address: 2775 S. Delaware St.
Developer: Bridge Housing Corp.

Status: Under construction
Details: 68 affordable apartments

HILLSDALE SHOPPING 
CENTER EXPANSION
Address: 60-31st Ave.
Developer: Bohannon Development Co.

Status: Under construction
Details: Redevelopment, 12-acre 
area with retail, restaurants

BAY MEADOWS STATION 1 
AND 5 EXPANSION 
Developer: Wilson Meany

Status: Approved
Details: Expand Station 1 from 
95,000 s.f. to about 185,000 
s.f., and expand Station 5 from 
95,000 s.f. to 184,000 s.f.

HILLSDALE

THE ASHTON
Address: 490 El Camino Real
Developer: Sares Regis Group 
of Northern California

Status: Under construction
Details: 74 condos, 4,900 
s.f. commercial

BELMINO RESIDENCES, 
576 EL CAMINO REAL
Address: 576 El Camino Real
Developer: CHS Development

Status: Under construction
Details: 32 condos, 10,000 s.f. retail

WINDY HILL PROPERTIES
Address: 1325 Old County Road 
(and adjacent properties)
Developer: Windy Hill

Status: Proposed
Details: 250 apartments, 2,000 
s.f. flex community space

HILL STREET/ECR AFFORDABLE 
HOUSING PROJECT
Address: 900 El Camino Real 
Developer: LINC Housing; 
City of Belmont

Status: Proposed
Details: 37 affordable units

FIREHOUSE SQUARE
Address: 1300 El Camino Real
Developer: Sares-Regis; Mid-
Pen Housing; City of Belmont

Status: Proposed
Details: 81 residential units 
(66 affordable apartment, 
15 market-rate townhomes); 
4,000 s.f. commercial space

BELMONT

WHEELER PLAZA
Address: San Carlos Ave. and Laurel St.
Developer: KB Home 

Status: Under construction
Details: 108 units

CHERRY HOMES
Address: 1501 Cherry St.
Developer: Dragonfly Investment Group

Status: Under construction
Details: 34 condos

MERIDIAN 25
Address: Industrial Road at the 
corner of Bransten Road
Developer: Alexandria 
Real Estate Equities

Status: Approved
Details: 528,520 s.f. office/R&D

SAN CARLOS

GREYSTAR II
Address: 103 Wilson St., Redwood City
Developer: Greystar

Status: Under construction
Details: A seven-story, 175-
unit development, 202-spot 
garage with bicycle storage  

601 EL CAMINO
Address: 601 El Camino Real,  
Redwood City
Developer: KB Homes

Status: Under construction
Details: 33 for-sale homes and 
a parking garage to replace 
a Honda dealership 

KAISER MEDICAL OFFICE BUILDING 2
Address: 1175 Marshall St., 
Redwood City
Developer: Kaiser Foundation Hospitals

Status: Under construction
Details: A four-story, 197,800 s.f. 
medical office building with 539 
spaces of underground parking  

HABITAT FOR HUMANITY
Address: 612 Jefferson Ave.,  
Redwood City
Developer: Habitat for Humanity

Status: Under construction
Details: A six-story, 25,000 s.f. 
building with 20 affordable housing 
units, including one-, two- and 
three-bedroom units. the project 
will come with 15 parking spaces for 
cars and eight spots for bicycles.

GREYSTAR IV
Address: 1409 El Camino Real,  
Redwood City
Developer: Greystar

Status: Under construction
Details: An eight-story, 350-unit 
residential development (including 
35 affordable units at the low-income 
level), with 2,900 s.f. of ground floor 
retail and 441 parking spaces.

849 VETERANS BLVD., REDWOOD CITY
Address: 849 Veterans Blvd.,  
Redwood City
Developer: Sares Regis

Status: Under construction
Details: A six-story, 83-unit project 
(including 7 affordable units at very 
low income level) plus 142 parking 
spots and 30 bicycle parking spaces  

851 MAIN ST., REDWOOD CITY
Address: 855 Main St., Redwood City
Developer: Acclaim Companies

Status: Under construction
Details: A four-story, mixed-use 
building with 78,832 s.f. office 
and 6,900 s.f. retail above 246 
parking spots and 50 bicycle spots

2075 BROADWAY, REDWOOD CITY
Address: 2075 Broadway, Redwood City
Developer: Lane Partners

Status: Under construction
Details: A four-story, 116,000 
s.f. retail and office building with 
197 parking stalls that’s leased to 
the Chan Zuckerberg Initiative 

610 WALNUT ST., REDWOOD CITY
Address: 610 Walnut St., Redwood City
Developer: Windy Hill

Status: Approved
Details: A six-story, 65,080 s.f. office 
building with 132 parking spaces

707 BRADFORD ST., REDWOOD CITY
Address: 707 Bradford St.,  
Redwood City
Developer: MidPen Housing

Status: Approved
Details: A seven-story, 117-unit very 
low income senior development with 76 
parking spots and a 8,000 s.f. daycare 

REDWOOD CITY
UCSF MINNESOTA ST. STUDENT 
AND TRAINEE HOUSING
Address: 590/600 Minnesota St.
Developer: UCSF

Status: Under construction
Details: 594 apartments

2177 3RD ST, SAN FRANCISCO
Address: 2177 Third St.
Developer: Align Real Estate

Status: Under construction
Details: 114 condos

22ND (AND PENNSYLVANIA) 

500 TOWNSEND ST, SAN FRANCISCO
Address: 500-510 Townsend St.
Developer: Alexandria 
Real Estate Equities

Status: Under construction
Details: 300,000 s.f. office

THE CREAMERY
Address: 655 4th St.
Developer: Tishman Speyer

Status: Proposed
Details: 449 units

330 TOWNSEND ST, SAN FRANCISCO
Address: 330 Townsend St.
Developer: CIM Group

Status: Proposed
Details: 374 units

FLOWER MART OFFICE CAMPUS
Address: 640 Brannan St.
Developer: Kilroy Realty Corp.

Status: Proposed
Details: 2.2 million s.f. office and retail

88 BLUXOME ST, SAN FRANCISCO
Address: 88 Bluxome St.
Developer: TMG Properties, 
Alexandria Real Estate Equities

Status: Proposed
Details: 833,000 s.f. office

598 BRANNAN ST, SAN FRANCISCO
Address: 598 Brannan St.
Developer: Tishman Speyer

Status: Proposed
Details: 700,000 s.f. office

SAN FRANCISCO

CALTRAIN 
DEVELOPMENT
These transit-oriented projects are within a half-mile or 
so of a major Caltrain station. They include proposed, 
approved and under-construction developments.

COMMERCIAL REAL ESTATE

6 PROJECTS 1 PROJECT

2 PROJECTS

4 PROJECTS

5 PROJECTS

3 PROJECTS

13 PROJECTS

2 PROJECTS

5 PROJECTS

4 PROJECTS

2 PROJECTS

2 PROJECTS

6 PROJECTS
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HOLIDAY INN EXPRESS & SUITES
Address: 1690 Broadway, Redwood City
Developer: Viren Patel

Status: Approved
Details: A five-story, 112-room hotel 
with 94 parking spaces, replacing 
an existing two-story hotel

SOUTH MAIN MIXED-USE
Address: 1601 El Camino Real,  
Redwood City
Developer: Greystar

Status: Proposed
Details: 252 units (including 37 units 
offered at the low-income level), 
550,143 s.f. office, 27,737 s.f. retail, 
and a 8,563 s.f. child care facility 

1180 MAIN ST., REDWOOD CITY
Address: 1180 Main St., Redwood City
Developer: Premia Capital

Status: Proposed
Details: A three-story, 109,375 s.f. 
office building with 375 parking 
spaces and 72 bicycle parking spots

REDWOOD CITY (CONTINUED)

425 AND 429 UNIVERSITY 
AVENUE, PALO ALTO
Address: 425 and 429 
University Ave., Palo Alto
Developer: Kipling Post LP

Status: Approved
Details: 7,518 s.f. retail; 12,889 
s.f. office, 8,140 s.f. residential

PALO ALTO

380 - 410 CAMBRIDGE AVE., PALO ALTO
Address: 380 - 410 Cambridge 
Ave., Palo Alto 
Developer: Steve Pierce, on behalf 
of Cambridge Investments LLC

Status: Proposed
Details: A three-story, 35,000 s.f. 
commercial building with a garage

2515 - 2585 EL CAMINO 
REAL, PALO ALTO
Address: 2515 - 2585 El 
Camino Real, Palo Alto
Developer: Palo Alto 
Properties Investment

Status: Proposed
Details: A 39,858 s.f. project with 
13 condos and up to 13 retail units

2600 EL CAMINO REAL, PALO ALTO
Address: 2600 El Camino Real, Palo Alto
Developer: SHPDM LLC c/o the Board 
of Trustees of Stanford University

Status: Approved
Details: A four-story,  62,616 
s.f. office building.

2755 EL CAMINO REAL, PALO ALTO
Address: 2755 El Camino Real, Palo Alto
Developer: Windy Hill Property Ventures

Status: Approved
Details: A four-story, 41,304 
s.f. building with 57 units, 
68 parking spaces, 68 long-
term bike storage stalls  

3001 EL CAMINO REAL, PALO ALTO
Address: 3001 El Camino Real, Palo Alto
Developer: The Sobrato Organization

Status: Approved
Details: A four-story, mixed-use 
development with 19,800 s.f. 
retail, 30 units, and a three-
story building with 14 units

3045 PARK BLVD, PALO ALTO
Address: 3045 Park Blvd., Palo Alto
Developer: Jay Paul Co.

Status: Under construction
Details: A two-story building 
with 29,120 s.f. commercial and 
22,000 s.f. underground parking

CALIFORNIA AVENUE

201 EL CAMINO REAL
Address: 201 El Camino Real,  
Menlo Park
Developer: HuHanTwo, LLC

Status: Proposed
Details: A three-story, 29,128 s.f. 
building including medical office space, 
retail, 14 units and 59 parking spaces 

506 SANTA CRUZ AVE, MENLO PARK
Address: 506 Santa Cruz Ave., 
556 Santa Cruz Ave. and 1125 
Merrill St., Menlo Park
Developer: Chase Rapp

Status: Under construction
Details: Three mixed-use 
buildings with a total of 42,330 
s.f., including office space, retail/
restaurant space and nine units   

MIDDLE PLAZA
Address: 500 El Camino Real,  
Menlo Park
Developer: Stanford University

Status: Approved
Details: An 8.4-acre site 
redevelopment, including 10,286 s.f. 
retail/restaurant space, 142,840 s.f. 
non-medical office space and 215 units  

STATION 1300
Address: 1300 El Camino Real,  
Menlo Park
Developer: Greenheart Land Co.

Status: Under construction
Details: A 6.4-acre site with 220,000 
s.f. commercial and 183 units  

1540 EL CAMINO REAL, MENLO PARK
Address: 1540 El Camino Real,  
Menlo Park
Developer: Hunter Storm Development

Status: Approved 
Details: 25 units and 40,948 s.f. office  

MENLO PARK
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SAN FRANCISCO

201 SAN ANTONIO CIRCLE, 
MOUNTAIN VIEW
Address: 201 San Antonio 
Circle, Mountain View
Developer: Greystar

Status: Approved
Details: A mixed-use development 
with 632 units and 20,000 s.f. 
commercial space with parking 

THE DEAN APARTMENTS
Address: 400 San Antonio 
Road, Mountain View
Developer: Prometheus

Status: Under construction
Details: Two five-story buildings and 
one seven-story building including 
583 apartments, 11,171 s.f. 
commercial and underground parking 

SAN ANTONIO CENTER (PHASE II) 
Address: 405 San Antonio Road,  
Mountain View
Developer: Merlone Geier Partners

Status: Under construction
Details: A mixed-used development 
with 360,909 s.f. office, 107,835 
s.f. retail/commercial, a 1,410- seat 
theater and a 167-room hotel

MORA DRIVE ROWHOMES
Address: 2296 Mora Drive, 
Mountain View
Developer: Lennar Homes

Status: Under construction
Details: Seventy-five row 
houses and a 0.45-acre public 
park on a 5.13-acre site 

ANTON LADERA
Address: 394 Ortega Ave., 
Mountain View
Developer: Anton Development Co. 

Status: Under construction
Details: A four-story, 144-
unit apartment building with 
two levels of underground 
parking on a 1.62-acre site 

2645-2655 FAYETTE DRIVE CONDOS
Address: 2645-2655 Fayette 
Drive, Mountain View
Developer: Octane Fayette LLC

Status: Proposed
Details: A six-story, 44-unit condo  
project on a 0.67 acre site 

SAN ANTONIO
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INFO 
GRAPHICS

SPOT ILLUSTRATIONEditor Christine 
Kilpatrick asked various 
municipalities to report 
on constuction plans 
near the CalTrain rail 
lines, and provided me 
a rough spreadsheet, 
which I cleaned-up, 
added more details, 
and coverted into a 
graphic spread.

For a story about California regulations making it illegal 
for brewers and distillers to actually say where they 
were located in their social media marketing materials, I 
worked-up a number of illustrative concepts, and then 
polished-up a final element to run with the story.

OCTOBER 9, 2015 3

SF ESSENTIAL

Sadly ironic that starting a 
#digitalhealth company 
is often an entrepreneur’s 
unhealthiest years
HALLE TECCO [@HALLETECCO], 
Founder of Rock Health and angel investor

I’m assuming that fashionably 
late is the right arrival time for 
#VFSummit
APRIL UNDERWOOD [@AUNDER], 
Head of platform at Slack

If I wanted a semi-random feed 
of barely curated news about 
things I don’t care about (in 
pretty formats!) I’d install 
Facebook again
BENEDICT EVANS [@BENEDICTEVANS], 
Investor with Andreessen Horowitz

Q from audience: How do 
insurance companies feel 
about self-driving cars? 
Urmson: most are excited, 
because they’ll be good for 
customers.
HARRY MCCRACKEN 
[@HARRYMCCRACKEN], 
Tech editor at Fast Company

R #ONTHEIRMINDS

R #RISE&FALL

COMCAST
Yes, breaking up is hard 
to do. The cable giant’s 

trauma-inducing cancellation process 
has spawned Oakland startup AirPaper, 
which will cut the Comcast cord for you 
— for a small fee.

PURE STORAGE
Silicon Valley flash storage 
company priced its IPO to 

reflect a $3 billion private valuation. 
But the stock ended its first day below 
the $17 IPO price, which may have 
implications for future tech IPOs.

D
TICKETFLY
This San Francisco startup 
found its own golden ticket 

with a $450 million acquisition by 
Oakland-based Pandora. The deal will 
also allow Ticketfly to expand its reach 
to Pandora’s 80 million users. 

CD

TALK OF THE TOWN

Serving beer and wine on social media 

A new state assembly 
bill is loosening 
the rules on what 

distilleries, wineries and 
breweries can post on 
social media.

California Governor Jerry 
Brown signed Assembly 
Bill 780, which will allow 
alcoholic beverage producers to 
identify where their products are 
sold on social media. � e bill 
will go into eff ect Jan. 1.

Currently, wineries, breweries 
and distilleries aren’t allowed to tell 
their customers which retailers sell 
their products — so they can’t tell fans 
on social media where they can go 
to buy their beers or wines or spirits. 
Assembly Bill 780 changes that.

� e governor’s signing of the 
assembly bill brings relief to many 

California breweries and wineries 
that use social media to engage with 
customers.

“It’s really frustrating in this day 
and age to work on social media 
especially when people are so excited 
about a beer … and you can’t tell them 
where they can get it,” said Brian 

Stechschulte, media director 
for San Francisco-based 
Speakeasy Ales & Lagers.

� e previous law 
was reportedly created to 

protect small businesses from 
bigger beer brands with lots of 
advertising power.

Even showing support for 
other social media messages, such as 

clicking “favorite” on a tweet, 
could get an alcohol producer 
in trouble. 

But attitudes around the law are 
shifting. 

� e amended laws will help makers 
of beverages that are rare or hard 
to fi nd, since people often want the 
brewery to announce where they can 
buy them, Stechschulte said.

— Annie Sciacca

ALUMNAE OF THE YEAR

Barbara Lavis Brannon, B.S., ’72, President/CEO of Falcons Landing, 
Major General United States Air Force (retired), former Assistant Surgeon 
General for Medical Force Development and Assistant Surgeon General 
for Nursing Services

Hon. Sochua Mu, B.A., ’79, Member of Parliament and former  
Minister for Women’s Affairs in the Government of Cambodia

HALL OF FAME INDUCTEES

Kevin Anderson, B.A., ’79, Athletic Director, University of Maryland
Sherry Hirota, M.A., ’70, CEO, Asian Health Services
Daniel Sullivan, B.A., ’62, Tony Award-Winning Director and Playwright

INDIVIDUAL TICKETS $150
Table sponsorships available. To purchase tickets or receive more 

information: 415.338.2217 or alumni@sfsu.edu

The President’s Dinner and
Alumni Hall of Fame Celebration

November 6, 2015   |   6-9 p.m.
The Ritz Carlton, San Francisco 

Join SAN FRANCISCO STATE UNIVERSITY 
as we honor our esteemed alums at
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APRIL 21, 2018 - JULY 8, 2018

ARTIST
Kimberley D’Adamo Green 
SCIENTIST
Dr. Jim Hobbs

HAYWARD SHORELINE 
INTERPRETIVE CENTER 
4901 Breakwater Avenue, 
Hayward, California

APRIL 21, 2018 - JULY 8, 2018
Artist Reception: 
SATURDAY, APRIL 21, 2018, 
2:00PM — 4:00PM

ARTIST
Kimberley D’Adamo Green 
SCIENTIST
Dr. Jim Hobbs

A DIALOGUE BETWEEN A SCIENTIST AND AN ARTIST 
about the restoration of the industrial salt ponds of the 
South Bay, explores the return of wildlife to areas of the Bay 
previously too salty to sustain native flora and fauna.  On 
display will be photos of the restoration and monitoring 
work being done by D. Jim Hobbs’s Lab of the Department 
of Wildlife, Fish and Conservation Biology at UC Davis, and 
paintings by Kimberley D’Adamo Green inspired by the 
estuary in flux.

p a r 
t i c u 
l a t e

HAYWARD SHORELINE INTERPRETIVE CENTER 
4901 Breakwater Avenue, Hayward, California

SEA TEA COMEDY THEATER
15 ASYLUM STREET, HARTFORD, CT 06103
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REPORTER’S NOTEBOOK

‘Split roll’ proposal 
that could put 
the squeeze on 
landlords heads 
for the 2018 ballot

A University of Southern California study found that 8 percent of the 
state’s commercial buildings are worth $5 million or more, but would 
account for 80 percent of new tax revenue.

A  proposal to remove 
commercial buildings 
from Prop. 13 protec-
tions could raise Califor-

nia’s annual property tax revenue by 
an estimated $11 billion.

The “split roll” ballot measure, 
filed on Friday for the November 

2018 election, would 
be the state’s biggest 
property tax change 
in decades. If passed, 
it would increase 
property taxes for 
hundreds of thou-
sands of properties 
around the state. It 
comes as commer-
cial landlords stand 
to benefit from the 

Republican tax bill that will likely 
pass this week.

Prop. 13, passed in 1978, caps Cal-
ifornia’s property values to 2 per-
cent increases each year, unless the 
property is sold. Under the propos-
al, office, industrial and retail build-
ings would be reassessed every three 
years based on their market value 
starting in 2020. All housing, agri-
cultural and vacant lots zoned for 
residential would remain unaffected.

The proposal would exempt small 
businesses that own their building 
and have 50 or fewer employees. 

The measure would raise taxes 
for large office and retail buildings, 
particularly in hot investment mar-

New revenue would go to cities 
and counties, and not the state or 
federal government. The proposal’s 
sponsors said the measure will help 
fund California’s public schools, 
which they said are currently 41st in 
the country in per pupil spending, as 
well as city services such as parks, 
libraries and homeless services.

“Restoring funding to create 
world-class schools that educate the 
next generation of entrepreneurs 

kets like San Francisco. A University 
of Southern California study found 
that 8 percent of the state’s commer-
cial buildings are worth $5 million 
or more and would account for 80 
percent of new tax revenue.

The bill’s sponsors are PICO Cal-
ifornia, California Calls, League of 
Women Voters California, Advance-
ment Project California and Evolve 
California, which are nonprofits and 
community groups.

PROP. 13’S 
$11 BILLION 
QUESTION

and the workforce for tomorrow’s 
economy is critical to California’s 
future. Washington, D.C., is about 
to give billions of dollars in tax 
breaks to millionaires, billionaires 
and corporations who are already 
avoiding paying bil-
lions of dollars per 
year in California,” 
said Veronica Car-
rizales, policy and 
campaign devel-
opment director of 
California Calls in a 
statement.

“By closing the 
corporate property 
tax loophole, Cal-
ifornia can fund 
world-class schools, 
build a stron-
ger workforce for 
tomorrow and ade-
quately fund vital 
local services,” she 
said.

The measure has 
support from some 
local elected officials. “Prop. 13 
needs to be reformed. The first step 
has been taken with the filing of this 
ballot measure,” said State Senator 
Scott Wiener (D-San Francisco), on 
Twitter.

The Business Times found that 
some of San Francisco’s most valu-
able office properties are assessed 
by the city at a fraction of their mar-
ket value. 

Ownership stakes in buildings 
such as 1355 Market St., 1455 Market 
St. and One Market Plaza have sold 
for millions of dollars more than the 
city’s assessed values. Owners have 
been exempt from higher property 
taxes and transfer taxes because less 
than 50 percent ownership has been 
sold in those deals.

The ballot measure is a constitu-

tional amendment and will require 
585,407 signatures by June to be 
placed on the ballot. It would then 
need a majority vote to pass.

Business and anti-tax groups 
oppose the measure and are mobi-

lizing a campaign 
to block it.

“A tax increase 
of this size will lead 
to higher consum-
er prices for goods 
and services we use 
every day. In addi-
tion to dramatical-
ly increasing the 
cost of living, this 
misguided mea-
sure would drive 
employers out of 
California, taking 
middle-class jobs 
and future career 
opportunities with 
them,” said Tere-
sa Casazza, CEO of 
California Taxpay-
ers Association, in 

a statement.
Jon Coupal, president of the How-

ard Jarvis Taxpayers Association, 
noted that California already has 
the nation’s highest state income 
tax, topping out at of 13.3 percent. .

“This will be characterized accu-
rately as a job-killing bill,” said 
Coupal, whose group is named 
after the original Prop. 13 sponsor. 
“There’s not a need for it. It’s going 
to be destructive.”

Coupal said business groups such 
as the California Business Roundta-
ble and California Chamber of Com-
merce will also fight the bill. “There 
will be a huge coalition to defeat 
this,” he said.

Li covers real estate for the San 
Francisco Business Times.

Roland Li

TAX BREAKDOWN

8% 80%
AMOUNT OF 
$11 BILLION 

RAISED BY THOSE 
BUILDINGS

‘RESTORING 
FUNDING TO 

CREATE WORLD-
CLASS SCHOOLS 

THAT EDUCATE 
THE NEXT 

GENERATION … 
IS CRITICAL TO 
CALIFORNIA’S 

FUTURE.’
VERONICA CARRIZALES, 

policy and campaign 
development director of 

California Calls

BUILDINGS 
VALUED AT 
$5 MILLION 

OR MORE

In this supposed season 
of goodwill, Congress has 
instead aimed a guided mis-
sile at Californians.

It is difficult to overstate 
the destructive potential of 

the tax overhaul slapped together by 
Senate and House Republicans and 
approved this week. Nor should one 
underestimate the careful calibration 
designed to ensure that it inflicts max-
imum damage in California and a few 
other states. Its explosive effects seem 
likely to ripple through our economy, 
widening and worsening the inequality 
that underlies many of our most press-
ing problems.

Start with the obvious. By capping 
or scrapping the century-old deduct-
ibility of state, local and property taxes, 
while imposing a new, lower limit on 
the similarly longstanding favorable tax 
treatment of home mortgages, many 
if not most Californians face multiple 
thousands of dollars in additional tax 
liability starting Jan. 1. This loss seems 
unlikely to be leavened by the few hun-
dred dollars of temporary income tax 
relief the bill offers average families, or 
from the trickle-down effects of sharp-
ly lower corporate tax rates.

This is, or should be, a worry up and 
down the income scale in California 
— even among those fortunate to be at 
the top, where the tax gains will con-
gregate, because of the damage it could 
portend for the state’s economy. Giv-
ing millions of Californians an effec-
tive pay cut — the exact opposite goal of 
purported tax “reform” — means they 
have less to spend on the goods and 
services that drive sales, employment 
and capital investment. Those in tight-
ened financial circumstances are also 
less likely to vote to sustain the high-
er taxes Californians have long chosen 
to impose on themselves to strengthen 
our social fabric by bolstering schools, 
health care and infrastructure. 

This new, harsher reality will clamp 
down most forcefully on those who 
have recently stretched to afford a Cali-
fornia home, or who had hoped to do so 
in the foreseeable future. That’s where 
its pernicious effects on inequality will 
be most glaring: It will expand the gulf 
between the haves and have-nots, a 
divide that in California mostly reflects 
who owns a home and who doesn’t.

The politics of this tax change are 
odious, the optics terrible and the eco-
nomics worse. 

It’s been emerging for a while now 
that, in a very real sense, we Califor-
nians are increasingly on our own in 
fashioning a society that rises to meet 
our future. Congress couldn’t have 
made that any clearer with a neon sign.

IN SEASON OF GIVING, 
CONGRESS TAKES AWAY 
FROM CALIFORNIANS

OUR VIEW
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It was Woody Allen who 
famously observed that 80 
percent of success in life 
comes down to showing up.

It’s a useful thought to 
keep in mind while the fate 

of Baylands — one of the Bay Area’s 
best opportunities to address its hous-
ing crisis — hangs  in the balance. Those 
who don’t want to see this opportunity 
squandered need to keep showing up. If 
they don’t, it almost surely will be.

Last week, the city council of Bris-
bane, the small-town leaders in whose 
hands this rests, abruptly delayed a 
decision again, until at least the end of 
August. No reason was given.

But a rising backlash over the city’s 
preferred future for Baylands almost 
certainly played a part. Brisbane wants 
to turn the mile-square expanse of 
scrubland within its borders into mil-
lions of square feet of tax-produc-
ing offices — but wipe away a devel-
oper’s proposal to include more than 
4,000 homes as well. Housing would 
be expressly forbidden, on grounds that 
the town’s residents don’t want any.

Housing advocates, more than 20 of 
the region’s major CEOs and an ample 
selection of state legislators have been 
among those speaking out, writing let-
ters and appearing at public meetings. 
They have beseeched Brisbane leaders 
to treat Baylands as the irreplaceable 
regional resource it is, rather than as 
one town’s parochial plaything.

There’s no guarantee this level of 
energy and engagement can be main-
tained. Next month, legislators go back 
to Sacramento. CEOs’ main focus is 
their companies, of course, while hous-
ing advocates (who have other jobs) 
would have to keep clearing yet more 
evenings for yet more meetings. 

Brisbane officials may be counting on 
such dissipation. Last summer, sever-
al San Francisco supervisors threatened 
legal measures to prevent their south-
ern neighbor from shirking its housing 
responsibilities. Brisbane waited them 
out, and the supes soon enough moved 
on to the next cause du jour.

Such loss of focus can’t be allowed 
to happen again. The stakes are too 
huge, the price of failure too high. Bay-
lands sits at the statistical epicenter of 
the region’s housing crisis, between its 
main job centers and alongside public 
transit. If housing doesn’t belong here, 
it’s hard to argue it belongs anywhere.

So pressure needs to be maintained 
at a pitch and a level equal to the size of 
the prize. Public opinion, political pow-
er and corporate influence must contin-
ue to play a part. The wishes of 4,000 
people shouldn’t be given priority over 
the interests of 7 million. Simple as that.

KEEP UP THE FIGHT 
OVER BAYLANDS. WE 
CAN’T AFFORD TO LOSE

OUR VIEW

REPORTER’S NOTEBOOK

The latest research from Harvard 
University shows that hiring more 
women investment partners leads 
to better VC fund performance
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The study notes the nearly uni-
versal effect of “homophily,” the 
tendency of individuals to associ-
ate with similar others, but shows 
that “treatments” like having a 
daughter can shift that pattern for 
investment leaders.

This isn’t the first time this 
phenomena has been identified. 

Businesses 
led by CEOs 
with at least 
one daughter 
scored near-
ly 12 percent 
higher than 
other S&P 
500 compa-
nies on met-
rics measur-
ing corporate 

responsibility like diversity, com-
munity, environmental conserva-
tion and human rights.

Y-Vonne Hutchinson, found-
er of Oakland-based tech consul-
tancy ReadySet and co-founder of 
Project Include, agreed with the 
idea of the homophily effect, and 
added that it applies to founders 
of the companies that VC firms 
choose to invest in as well.

“What we’ve seen is that for the 
most part, VC firms are white and 
male, and the vast majority of VC 

founders are white and male,” she 
said. “The people VC firms choose 
to see as having potential and 
choose to support usually look 
like them.”

The study posits that parent-
ing daughters reduces bias toward 
women, leading to more female 
hires. The increased diversity of 
thought and invest-
ment opportuni-
ties that result end 
up creating higher 
performance in the 
funds themselves.

The lack of 
women among top 
VC investment part-
ners corresponds 
with lower invest-
ment in women 
founders and their 
companies. Statistics from Pitch-
book showed that female founders 
received less than 3 percent of the 
almost $60 billion in venture capi-
tal distributed in 2016.

Those numbers are strik-
ing, especially when considering 
that historically, companies with 
female founders perform better 
than those led by men.

Diversifying the top ranks of 
VC firms has picked up increased 
urgency in the face of the multi-
ple harassment scandals that have 
rocked investment and tech com-
panies in the last six months.

Earlier this month, Google fired 
a software engineer for posting a 
memo criticizing the company’s 
diversity training and claiming that 
women get hired at lower rates in 
the tech industry because of bio-

logical differences that make them 
less  suited for many tech jobs.

Uber has also been under 
fire. Its series of scandals began 
with a blog post by Susan Fowl-
er, a former Uber engineer who 
detailed the company’s misogy-
nistic culture and how the com-
pany improperly handled sexu-

al harassment 
allegations.

Gompers and 
Wang say their 
study doesn’t 
point to a correla-
tion between VCs 
having female 
daughters and 
investing in more 
companies with 
female founders, 
but did indicate 

that having high-ranking wom-
en partners did correlate with 
increased investment in female-
led companies.

Still, Hutchinson said daugh-
ters of venture capitalists aren’t 
necessarily going to solve the tech 
world’s deeper diversity problems, 
because they also tend to fit the 
mold of being wealthy and white.

“The women (VC’s) see as 
daughters in their lives don’t nec-
essarily look like me, for exam-
ple,” she said. “That ignores that 
intersectionality component. 
We’re not really addressing diver-
sity in the VC space if we’re not 
including women of color.”

Reyes-Velarde is an editorial 
intern, and Truong a multimedia 
producer, for the Business Times.

he venture capital industry’s struggles with 
diversity have been documented time and 
time again.

But new research has demonstrated one 
specific factor that leads venture capital part-
ners to start hiring more female partners: 
Having daughters.

According to a study from Harvard University pro-
fessors Paul Gompers and Sophie Wang published by 
the National Bureau of Econom-
ic Research, VC partners who have 
female children are more likely to 
hire female partners, which in turn 
leads to better investment returns.

The proportion of female hires 
increases by nearly 2 percent if 
a male venture capitalist’s son is 
replaced by a daughter, suggesting a 
24 percent increase in the probabil-
ity of hiring a senior female investor, 
according to the research.

Gompers and Wang also make the 
business case for diversifying the leadership of venture 
capital firms. According to their analysis, the relative 
effect of having a daughter over a son is a 3.2 percent 
increase in excess return for a venture fund.

Data cited in the research indicates that only about 10 
percent of new hires at venture capital firms are women 
— and 75 percent of venture capital firms have never had 
a senior investment professional who is a woman.

Additionally, while women make up 45 percent of the 
total venture capital workforce, they are mainly centered 
in administrative, marketing and communication roles. 
The proportion of women dwindles to 11 percent when it 
comes to high-ranking investment partner positions.

Kevin TruongAlejandra  
Reyes-Velarde

INCREASE
The relative effect of having a 
daughter over a son in excess 

return for a venture fund
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Ask any developer what it’s like to get a project built in the Bay Area and you might hear 
a lot of frustration. One developer mentioned having to go through “years of tortuous 
public hearing and negotiations” to get projects built. Why would it take so long? From 
complying with local building codes to dealing with city agencies, NIMBYs, rising costs, 
material delays and worker shortages, a host of barriers might pop up that cause delays 

of months — and often years. Want a peek at a few of the roadblocks developers might encounter 
along the way to building a project? Well, step right up and play � e Building Game. 

THE RULES 
 R Gather some would-be real estate 

moguls and each pick out a small object 
to represent yourself (may we suggest 
a push-pull pin, binder clip, or steal an 
action figure from I.T.’s desk.)

 R Each player rolls a standard die, and the 
highest roller gets to go first.

 R The player rolls the die to determine the 
number of spaces to travel. Green spaces 
are positive outcomes, and will propel you 
farther along. Red spaces are negative and 
will send you back (or worse.)

 R The winner is the first person to get to 
the end and build their project! 

NIMBY ATTACK 
Move back 5 spaces

NECESSARY 
CITY DEP’T 

UNDER-
STAFFED 

Move back 
3 spaces

CITY DEPART-
MENT TAKES THE 
COORDINATION 

LEAD 
Move ahead 

4 spaces

DID YOUR HOME-
WORK, AND GOT 
TREES REMOVED 

Move ahead 3 spaces

ROUGH 
AREA: 

BUT YOU’VE 
GOT PLENTY 
OF MONEY 
Move ahead 

4 spaces

GOT 
WRAPPED UP 
IN RED TAPE 
Move back 

1 space

VOTERS 
KILL YOUR 

WATERFRONT 
PROJECT 

Game over

SMART SHOPPING: 
MATERIALS COSTS 

BEAT INFLATION 
Move ahead 

2 spaces

CALTRANS 
WORKS OUT 
RIGHT-OF-

WAYS EARLY 
Move ahead 

2 spaces YOU KNOW 
A GUY, AND 

YOU GET 
DOOR AND 

WINDOW BIDS 
Move ahead 

2 spaces

PORT STRIKE!
MATERIALS 
SHORTAGE 
Move back 
4 spaces

YOUR 
BUILDING 
IS GOING 

TO CAST A 
SHADOW
Move back 
4 spaces

HIRED A 
CREW 

Move ahead 
4 spaces

UTILITIES 
CREWS ARE 

BACKLOGGED 
Move back 
2 spaces

REQUIRED 
STOP FOR CEQA 

CLEARANCE 
Each turn, roll and 
only proceed on 
even numbers

YOU GET AN 
INDIFFERENT, 
INCOMPETENT 
CITY STAFFER 

Move back 
2 spaces

BOUGHT-
UP ALL THE 
ADJACENT 

LOTS
Move ahead 

3 spaces

MENT TAKES THE 
COORDINATION 

LEAD 
Move ahead 

4 spaces

SAN FRANCISCO BUSINESS TIMES

VOTERS KILL YOUR WATERFRONT PROJECT
Projects on the waterfront need approval from San Francisco 
voters. The 8 Washington project on the San Francisco 
waterfront went to ballot in 2013 and was defeated after 7 years 
of hearings and having won approval from every public agency.

RED TAPE AVALANCHE
The sheer number of permits you 
have to get throughout the entire 
process is a major issue for San 
Francisco development. To build 
a highrise, one developer had to 
get more than 70 permits, whereas 
in another jurisdiction it might 
take only 5 to 7. “The permitting 
process in San Francisco has a 
Kafka-esque dimension that is 
unnecessary,” the developer said. 

One tactic can be getting the 
mayor’s o� ice involved, 

but only if a¡ ordable 
housing is being 

built onsite.

ENVIRONMENTAL CLEARANCE
One developer says that their single 
largest impediment is the California 

Environmental Quality Act, both as a 
needless and unproductive part of the 
approval process and also because it’s 

a handy and cheap vehicle for baseless 
opposition to projects. There’s really no 
getting around it — you just have to go 

through it.

TREE REMOVAL
Want to get 
three trees removed 
to accommodate 
an electrical line? 
Spend 6 months 
petitioning the Public 
Works department to 
remove them. 

DEVELOPER 
WITH A DREAM
Let’s build a project 
in San Francisco, 
for example, where 
there’s no “by-right” 
approval process. In most of the 
United States, if a project is 100% 
compliant with all applicable 

regulations, approval is not 
subject to discretionary or 

public review. That’s not 
how it’s done here.

NIMBY IS POWER
“Getting public support is always our No. 1 concern,” 
said one developer. “Nothing will kill a project faster 
than a group of confrontational neighbors, even if their 
opposition is self-serving 
and contrary to good design 
and public interest. Projects 
that are entitled and conform 
to zoning are still at risk of 
getting blocked 
by neighborhood 
opposition.”

GETTING HELP 
FROM A HIGHER 
POWER
Over-capacity city 
agencies mean that it 
takes longer to reach 
resolutions between 
conflicting city 
policies on matters such as stormwater, street 
design, accessibility, etc. Try to ensure that 
there is a “lead” city agency at the table to 
drive the discussion and help reach resolution 
more quickly. One of the challenges of this 
issue is that it can arise at any time – even 
during construction.

ROUGH NEIGHBORHOOD, 
ROUGH FINANCING
Accessing capital for projects in 
transitional neighborhoods, which 
occurs during pre-construction, can 
be tough. Work with brokers and 
repeat capital sources to get access 
to funding, keep lenders from getting 
cold feet.

CONSTRUCTION COST INFLATION
The demand for housing is far outpacing the supply, which is 
leading to a heavy burden on the construction market to produce 
quickly. This has resulted in an increase in construction costs — with 
higher labor prices and supplier delays.

PORTS SHUT DOWN
The delivery of products was delayed due to the 
Oakland port strike. How to deal with it: Revise electrical 
configuration to substitute di¡ erent products.  

CONSTRUCTION CREWS SCARCE
So much construction activity and competition for 
labor, it’s di� icult to get bids from subcontractors 
during pre-construction. 

THE SUN SHINES ON YOUR PROJECT!
YOU GET ALL OF YOUR APPROVALS

Jump to the shorter path

BUREAUCRAT 
TROUBLE
Seemingly indi¡ erent, 
unresponsive 
or arrogant city 
employees make it 
hard to move projects 
forward because they 
have so much power. 
“Most other businesses 
help you try to achieve 
your goal,” said one 
developer. Possible 
relief? One developer 
suggested cities need 
a “Yelp-like service” 
for city o� icials so that 
they themselves are 
under review.

YOU
BUILT

IT!

START

SOURCES: 17 DEVELOPERS IN THE 
BAY AREA RESPONDED ANONYMOUSLY 
TO THIS SURVEY
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From head to toe, Bay Area researchers
are involved in thousands of clinical trials

BODY OF EVIDENCE

TRIALS OF INTEREST
Diseases often defy simple explanations and 
classifications.

But in the chart below, we try to explain 
where the thousands of clinical trials 
undertaken by Bay Area academic and 
corporate researchers are concentrated.

Researchers are zeroing in on 
the causes of various diseases, 
but in the Bay Area there is a 
heavy emphasis on cancers, 
brain conditions and HIV.

NUMBER OF TRIALS WITH THESE 
DISEASES IN THE CONDITIONS

BRAIN CONDITIONS CANCERS OTHER CONDITIONS

Here’s a quick look at just a couple of the interesting clinical trials including Bay Area 
organizations that are recruiting.

MORTALITY REDUCTION AFTER ORAL AZITHROMYCIN
Organization: University of California, San 
Francisco
HQ: San Francisco
Condition: Childhood mortality
Body part: General body
Interventions: Azithromycin and placebo
Conditions: Childhood mortality
Gender: Both
Age group: Children
Phase: Phase IV
Enrollment: 227,000
Study type: Interventional
Start Date: December 2014
Completion Date: Decembeer 2017
Outcome measures: All-cause mortality 
rate in children aged 1-60 months; cause-
specific mortality rate in children aged 1-60 

months, as assessed from verbal autopsy; 
Cost-e� ectiveness of mass azithromycin 
administration, per averted childhood death, 
all-cause and cause-specific
Status: Recruiting
Study Results: No results available
All sponsors and collaborators: University 
of California, San Francisco; Bill and 

Melinda Gates Foundation; Johns 
Hopkins University; London School 
of Hygiene and Tropical Medicine

COLLECTION OF BLOOD FOR MULTIPLE COLLABORATIVE STUDIES
Organization: University of California, San 
Francisco
HQ: San Francisco
Condition: HIV
Body part: General body
Gender: Both
Age groups: Senior adults
Number of patients: 2,000
Study type: Observational
Start date: January 1988
Completion date: January 2020
Primary completion date: January 2020
Outcome measures: All subjects will be 
asked detailed questions about their current 

health status and current sexual and drug 
use behavior. HIV positive subjects will 
additionally be asked specific to HIV-related 

conditions and treatment.
Status: Recruiting

Results: No results available
All sponsors and collaborators: 
University of California, San 
Francisco

FLX-925 IN RELAPSED OR REFRACTORY ACUTE MYELOID LEUKEMIA
Organization: FLX Bio Inc. 
HQ: South San Francisco 
Condition: Acute myeloid leukemia 
Drug: FLX-925 
Body part: Blood 
Phase: I 
Number of patients: 123 
Gender: Both 
Study type: Interventional
Start date: January 2016
Completion: June 2016
Outcome measures: Incidence of adverse 
events, determine the maximum tolerated 
dose and recommended Phase II dose 
of FLX-925; assess the antitumor activity 
of FLX-925 when administered at the 

recommended Phase II dose; evaluate the 
pharmacokinetic profile — the maximum 
concentration; time of the maximum 

measured concentration; area under the 
concentration-time curve; terminal 

elimination half-life; assess the 
e� ects on pharmacodynamic 
markers; characterize tumor 
control according to clinical 
disease response assessments; 

explore the relationship 
between pharmacokinetic and 

pharmacodynamic parameters to clinical 
drug activity

PUTTING SKIN — BLOOD  
AND ORGANS — IN THE 
CLINICAL TRIAL GAME

GETTING CLOSER TO WHAT AILS YOU

LARGEST TRIAL

LONGEST TRIAL

STARTUP’S FIRST TRIAL

227k
subjects

28
years

5
months 

from start 
to finish

RESEARCH & DEVELOPMENT

Body part Trials

General body 260
Brain 206
Blood 171
Lungs 117
Liver 81
Breast 79
Heart 65
Eyes 59
Prostate 56
Skin 51
Pancreas 45
Kidney 42
Uterus 33
Gastrointestinal tract 25
N/A 19
Central nervous system 18
Ovaries 17
Head 16
Muscles 12
Abdomen 11
Bones 10
Chest 9
Sinuses 8
Stomach 8
Urinary system 8
Colon 7
Airway 6
Bile duct 6
Head, neck 6
Knee 6
Legs 6
Back 5
Bladder 5
Ears 5
Teeth 5
Blood vessels 4
Cervix 4
Neck 4
Rectum 4
Veins 4
Esophagus 3
Thyroid 3
Larynx 2
Spinal cord 2
Toes 2
Anus 1
Arm 1
Arteries 1
Face 1
Feet, Hands 1
Full body 1
Hand 1
Jaw 1
Kidney, liver 1
Nose 1
Ovaries, testicles 1
Shoulder 1
Throat 1

MUSCLES
12 TRIALS

OVARIES
17 TRIALS

BONES
10 TRIALS

UTERUS
33 TRIALS

PROSTATE
56 TRIALS

KIDNEY
42 TRIALS

GASTRO- 
INTESTINAL 

TRACT
42 TRIALS

BREAST
79 TRIALS LUNGS

117 TRIALS

HEART
65 TRIALS

BRAIN
206 TRIALS

EYES
59 TRIALS

PANCREAS
45 TRIALS

SKIN
51 TRIALS

HEAD
16 TRIALS

ABDOMEN
11 TRIALS

CHEST
9 TRIALS

LIVER
81 TRIALS

BLOOD
171 TRIALS

GENERAL 
BODY

260 TRIALS
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inWhen it comes to active clinical trials, either as a 

sponsor or collaborator, the Bay Area’s two medical 
research campuses dominate. Stanford, UCSF, 
Genentech and Gilead are involved in roughly three of 
every four studies that include a Bay Area organization. 

BIG FOUR OF BAY AREA 
DRUG DEVELOPMENT

203 TRIALS
Genentech

141 TRIALS
Gilead Sciences

387 TRIALS
Remaining 

84 organizations

382 TRIALS
UCSF

389 TRIALS
Stanford 

University

SOURCE: CLINICALTRIALS.GOV
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